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The High-Converting
Home Page Checklist

This checklist is a handy resource to ensure that your home page is building your
target audience’s interest in your product/ service, and leading them through to the
desired action you wish for them to take. This checklist will also help you to ensure
that your site can be easily browsed no matter what device it is on ( mobile, tablet,
or desktop).

It is recommended that, before you begin writing and planning the home page
layout, or converting to a responsive site, you can answer each of the following
guestions in a sentence:

Who is your target audience?
Have you run an initial test to see if your homepage is responsive?
What is the goal of your page?

What is the message you want to relay to your audience?

Have you identified the page breaking points in your content?

[J Does your homepage messaging, copy and design support a single goal and

call-to-action?
Is your messaging welcoming?
Is your company branding and logo present so readers know who you are?

[J Isyour call to action clear, leading to the next action that you want the customer
to take?

Is the message you want to convey to your audience clear?

Do you have a short description of your business or service in your header?
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Have you clearly explained your product or service?

Are your top-performing products or services on your homepage?

Are your images high quality?

Is your navigation clear and easy to find (at the top of your page)?

Are the navigation buttons easy to press with one finger?

Do you have sufficient whitespace around your important images, banners, etc.?

Do you have a link or pop-up to a limited-time offer or promotion that you wish

to tell your audience about?

In your footer, are there links to your social media platforms?

Is any copy or menu navigation cut off on any device?

Do your images fit the size of the screen on mobile, tablet, and desktop?

Are any lists bulleted and formatted correctly?

Is your copy compelling, free of spelling errors, and includes targeted keywords?

Have you included social proof such as testimonials, reviews, the total number
of downloads, awards, or approval badges to overcome objections or links to

them in your footer?

Does your home page have an alternative call to action that leads your audience

to make a second conversion or take a second action?

Does your home page provide content or links to content that build interest or
provide additional information and statistics about your business or service at

the bottom of your page?

Do the visual designs of the home page support company branding, ad artwork,

and eye direction towards the call-to-action button?
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[J Isyour design pleasing to the eye?

] Isyour call-to-action button written with an active verb phrase and clearly states

what the visitor will receive if they click through - not “click here” or “submit"?
Does your call-to-action have a sense of urgency?
Does your call-to-action button visually stand out on the page?

Have you included a form field that helps to segment your email list for future

relevant marketing offers?

[ Isthe lead gen form set up to deliver the offer immediately - either by email or

instant download?

] Have you included privacy and third-party sharing disclaimer near the form

(ideally, there is an additional link to the full terms next to the email field)?

] Have you used statistics and data to support any claims or facts or links to them

in your footer?

Is the copy optimized for search with a single primary keyword phrase?

Is your homepage optimized for search with the page title, meta description,

and keywords?

] Isthe homepage set up with heat map tracking and A/B testing for constant

conversion improvements?
] Have you tested the homepage for technical ease-of-use and glitches?

] Have you retested the homepage's speed and responsiveness?
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Ready to learn more and grow
your business online?

Creative Analytics has the tools and resources your company needs to
learn more about your industry, customers, and best practices plus the
experts to give you the data-driven insights you need to grow online.
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CONTACT US

This document is the intellectual property of Creative Analytics and may
not be copied or used without our explicit written consent.
All rights reserved.

FEEDBACK: If you have any suggestions to help improve this resource, please
contact us here and include a link to the resource along with your
recommendations.


https://www.creativeanalyticsdc.com/contact/rfp
https://www.creativeanalyticsdc.com/contact

	Does your homepage messaging copy and design support a single goal and: Off
	Is your messaging welcoming: Off
	Is your company branding and logo present so readers know who you are: Off
	Is your call to action clear leading to the next action that you want the customer: Off
	Is the message you want to convey to your audience clear: Off
	Do you have a short description of your business or service in your header: Off
	Have you clearly explained your product or service: Off
	Are your topperforming products or services on your homepage: Off
	Are your images high quality: Off
	toggle_4: Off
	toggle_5: Off
	toggle_6: Off
	toggle_7: Off
	In your footer are there links to your social media platforms: Off
	toggle_9: Off
	toggle_10: Off
	Are any lists bulleted and formatted correctly: Off
	Is your copy compelling free of spelling errors and includes targeted keywords: Off
	Have you included social proof such as testimonials reviews the total number: Off
	Does your home page have an alternative call to action that leads your audience: Off
	Does your home page provide content or links to content that build interest or: Off
	Do the visual designs of the home page support company branding ad artwork: Off
	Is your design pleasing to the eye: Off
	Is your calltoaction button written with an active verb phrase and clearly states: Off
	Does your calltoaction have a sense of urgency: Off
	Does your calltoaction button visually stand out on the page: Off
	toggle_5_2: Off
	toggle_6_2: Off
	Have you included privacy and thirdparty sharing disclaimer near the form: Off
	Have you used statistics and data to support any claims or facts or links to them: Off
	Is the copy optimized for search with a single primary keyword phrase: Off
	Is your homepage optimized for search with the page title meta description: Off
	Is the homepage set up with heat map tracking and AB testing for constant: Off
	Have you tested the homepage for technical easeofuse and glitches: Off
	Have you retested the homepages speed and responsiveness: Off


