COMMON MISTAKES
IN B2B LEAD GENERATION &
TIPS TO AVOID THEM

BUYER PERSONA
DEVELOPMENT

precise targeting and
tailored messaging.

INCOMPLETE Detailed buyer
personas ensure

Craft compelling USPs VAGUE
to clearly distinguish DIFFERENTIATION
from competitors,
enticing prospects. STRATEGIES
Embrace multichannel /
tactics for wider SINGLE-CHANNEL o
audience reach and
S s oot DEPENDENCY
7
Implement clear lead Provide sales teams
LEAD SCORING scoring criteria for INCONSISTENT with consistent,
efficient prioritization SALES targeted content to
AMBIGUITY and follow-up. ENABLEMENT support conversion.
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value-packed, tailored
content for higher
engagement.

CONTENT QUALITY

insightful decision-
making.

UTILIZATION

Harness data analytics for
campaign refinement and LIMITED DATA
e
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MISALIGNMENT ! Foster collaboration
BETWEEN between sales and

marketing teams for

DEPARTMENTS seamless coordination.
Tailor nurturing
N NEGLECTING sequences to individual
PERSONALIZED preferences for
enhanced conversion
NURTURING rates.
~
Implement iterative
testing and ABSENCE OF
optimization for CONTINUOUS
ongolhg.campargm OPTIMIZATION
improvement.

Download this infographic and learn more tips: www.creativeanalyticsdc.com/resources




